SOCIALMEDIA

Schools

There is a difference between Social Media IN schools
and Social Media FOR schools!
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Our school's message is only as good as our ability to share it!
Schools, administrators, teachers and students need to learn to share

their work.
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Social Media for schools is about storytelling. Curating,
sharing, adding value, teaching & learning, making
content & connections visible & visual. Documenting the
journey, then getting stakeholders to spread their stories.
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Interested in wor\ain% with me?

Silvia Tolisano

ROSENTHAL CONSULTANT & COACH
WWW.GLOBALLYCONNECTEDLEARNING.COM
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